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【Strategies】
① Using multiple content genres, flexibly respond to changes in market （Wallpaper⇒games, moving pictures）
②With business relationships with all major North American carriers, the business has no special dependence on the growth 
rate of any one carrier, and is maintaining stable distribution of services

【Fiscal Targets】
①Performance growth is steadily driving up net sales and EBITDA
② At the end of the interim period, net sales growth was approx. 50% of fiscal year

International Business ①
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International Business ②

Airborne will begin offering Family 
Guy,one of its popular content 
services, in Europe and elsewhere
To start with, the service will be 
offered in the U.K., Ireland, Australia 
and New Zealand, and Holland. 

SPEED TV D2C Site Launched
（Direct to consumer site）

Launched simultaneously on major four carriers
（Cingular、Verizon、Sprint、T-Mobile）

Recent Highlights
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１．Westport Innovations Inc. (42,889%)

２．Redline Communications (37,583%)

３．Airborne Entertainment Inc.
(33,322%)

４．RuggedCom Inc.(20,545%)

５．DragonWave Inc. (18,968%)

Ranked No. 3 among Canadian 
growth IT companies!

Ranked No. 3 among North 
American growth IT companies!

2006 Deloitte Technology Fast 50
International Business ③
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